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Differential impact of trait, social, 
and attachment anxiety on the 
stare-in-the-crowd effect
Nicolas Burra  1, Solene Massait1 & Pascal Vrtička  2
Eye gaze conveys crucial information for social interactions, with straight versus averted gaze triggering 
distinct emotional and cognitive processes. The “stare-in-the-crowd” effect exemplifies such differential 
visual processing of gaze direction, in more recent reports also in interaction with head orientation. 
Besides aiming at replicating the “stare-in-the-crowd” effect by means of an eye gaze by head 
orientation interaction, the present study intended to for the first time testing its susceptibility to inter-
individual differences in trait, social, and attachment anxiety. Our findings reveal a significant relation 
between the “stare-in-the-crowd” effect and social and attachment, but not trait anxiety, and therefore 
provide preliminary cues for personality influences on visual processing of eye gaze and head orientation.
When initiating social interactions, humans rely upon information from other people’s faces and in particular 
their eyes. We decide when and how to interact with others by instigating eye contact with them1 or following 
their eye gaze2,3 because the eyes of others communicate subtle but crucial signals about their intentions and 
goals4–6. Not surprisingly, the very first fixation usually lands on the eye region of a facial image. Furthermore, 
“internal” features of the face – and particularly eye gaze – are looked at more than “external” features such as 
hair, forehead, or ears7–9. Eye perception thus is overemphasized as compared to other facial features during social 
interaction.
From an evolutionary perspective, it is argued that the processing of eye gaze has likely developed as a mecha-
nism of (predatory) threat detection, because “… awareness of the direction in which another person is attending 
provides critical information … for assessing potential sources of threat”10. By attending to the gaze of others, 
the observer obtains an indication of others’ “… direction of attention and focus of interest in the surrounding 
space”11. Such monitoring of others’ attention is not only important regarding threat detection, but also conveys 
valuable information for social interaction. Within this context, research on eye gaze has prominently focused on 
the psychological and neural mechanisms of direct/straight- versus averted-gaze detection, because the latter two 
gaze directions trigger distinct cognitive processes11.
In the case of straight gaze, social psychology emphasizes its function in the synchronization between individu-
als, as straight gaze signals mutual attention12. A straight gaze is therefore usually associated with approach-oriented 
emotions13. Approach-oriented emotions, however, can have various positive and negative meanings, ranging 
from the expression of intimacy to dominance, social control, or social evaluation, the latter phenomenon referred 
as to the “watchful-eye” effect14. For example, watchful eyes have been found to heighten social awareness and 
self-evaluation15,16, which is in line with the well-established finding that people tend to be on their best behavior 
when they know that they are being observed by others (see e.g.17–19). At the same time, it was found that straight 
(rather than averted) gaze is often perceived as aggressive and threatening, readily eliciting negative emotions such 
as anxiety, nervousness, distress, worry, and fear10,14,20,21. Panagopopous and Van der Linden14 therefore suggest 
that the watchful-eye effect may ultimately come from a feeling of being watched or socially evaluated, a condition 
that appears to be predominantly associated with negative subjective emotional states.
What is concerning averted gaze, its function is mainly linked to the induction of an automatic shift of the 
observer’s spatial attention in the seen gaze direction – that is at the surrounding environment11. Yet, an averted 
gaze has also been found to influence the processing of facial displays with averted gaze per se, including judg-
ments about emotions, likeability, or attractiveness, mostly in a negative direction11. There is, furthermore, gen-
eral agreement that an averted gaze is more prominently used to convey avoidance-oriented emotions and/or 
submissive/fear displays13.
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By directly comparing the significance of a straight versus averted gaze, von Grünau and Anston22 first 
reported what has been known since then as the “stare-in-the-crowd” effect. In their paradigm, participants were 
asked to detect either a straight-gaze target amongst averted-gaze distractors or an averted-gaze target amongst 
straight-gaze distractors. Results revealed that there was an overall faster detection of/response latency advantage 
for straight-gaze (versus averted-gaze) targets reflecting a search efficiency effect. Furthermore, by manipulating 
the number of distractor items, a search asymmetry effect emerged because “… the inclusion of additional dis-
tractor items had a smaller effect on search latency for the straight-gaze target than it did for the averted-gaze 
target. In other words, search for the straight-gaze target was more efficient than search for the averted-gaze 
target”23. One or both of the above effects has/have since been replicated22,24–28. More recently, an additional 
factor was added to the “stare-in-the-crowd” paradigm by means of head orientation (frontal versus deviated). 
In so doing, findings regarding search efficiency revealed that the response latency was longest and the % error 
rates were highest for the detection of averted- (versus straight-) gaze targets when the eyes and the head create 
an angle (i.e. deviated head)24–26 - but see29. This finding was interpreted as reflecting different decoding processes 
related to the intentional nature of straight versus averted gaze on a frontal versus deviated head24. No search 
asymmetry effect, however, has (yet) been reported with the additional head deviation factor (see23). Relying 
upon the same paradigm as used by Conty et al.24 including frontal and deviated head orientations, one aim of 
the present study therefore was to investigate the presence of a search asymmetry effect when including both 
frontal versus deviated head displays – beyond replication of the previously described head orientation by eye 
gaze interaction.
Besides testing for a search efficiency and asymmetry effect as such, the present investigation also intended 
to assess the susceptibility of the “stare-in-the-crowd” effect to inter-individual differences in terms of contextual 
variables as investigated in prior research30–35. In so doing, we were especially interested in anxiety, with anxiety 
being generally defined as a state of uncertainty about future negative events36. Because eye gaze can signal both 
nonsocial (predatory) threat as well as social threat in terms of being watched or evaluated (see above), we set out 
to discriminate the influence of three distinct kinds of anxiety on the “stare-in-the-crowd” effect: trait anxiety, 
social anxiety, and attachment anxiety.
As already pointed out at the beginning of the introduction, it is argued from an evolutionary perspective 
that the processing of eye gaze has likely developed as a mechanism of (predatory) threat detection10,11. If such 
evolutionary advantage of attending to the eye gaze of others exists, the question is warranted why it would only 
be beneficial for some but not others. One potential explanation may be provided by Social Defense Theory (SDT) 
suggesting special adaptive advantages of inter-individual differences in threat detection that tend to increase 
the inclusive fitness of people in groups37. SDT relates these inter-individual differences particularly to attach-
ment orientations (see below), but they may also reflect other variance in threat-detection at the individual level. 
Regardless of the specific psychological construct behind such inter-individual variance, the overall idea is that 
certain personality characteristics may represent distinct disadvantages that decrease inclusive fitness if they are 
not complemented by contributions of other people with different – potentially more adaptive – personality traits 
at the group level.
Within this context, the first type of anxiety we considered was trait anxiety. Trait anxiety refers to the stable 
tendency to attend to, experience, and report negative emotions such as fears, worries, and anxiety across many 
situations, including both social and nonsocial settings38. Prior results revealed a critical role of trait anxiety in 
the detection of emotional stimuli. In visual search experiments usually containing threatening (snakes and spi-
ders) and non-threatening (mushrooms and flowers) nonsocial images, the search speed for threatening stimuli 
is shorter39,40. This means that search efficiency – as measured by the time spent on each stimulus and known 
as the visual search slope – is better (i.e. the visual search slope is steeper) for threatening than non-threatening 
nonsocial information. Such mechanism allows for rapid identification of, as well as the preparation of fast and 
appropriate responses to, potential threats through attentional capture. Available findings suggest that high 
trait-anxious individuals show a pattern of responding in which they initially allocate their attention towards 
a threatening stimulus, but later avoid it41–43. In this vein, anxiety-related speeded target detection of threat has 
been observed in some visual search studies40,44,45 – but see46. Thus, instead of a facilitated detection of threaten-
ing information (i.e. a steep search slope), disengaging from such information might be costly47 and lead to the 
opposite pattern (i.e. a shallow search slope), an effect probably due to stronger attentional control involved in 
attentional disengagement44,45. In terms of an interaction between eye gaze and trait anxiety, one previous study 
reported an enhanced orienting to the eye gaze of faces with fearful expressions as well as stronger attention cap-
ture of angry faces with a straight gaze48, and thus an effect of trait anxiety on social information processing. We 
are, however, not aware of any findings specifically pertaining to trait anxiety and the “stare-in-the-crowd” effect.
The second type of anxiety we assessed was social anxiety, which is defined as “fear and avoidance in social 
and performance situations”49 or “an intense fear of evaluation from others in social situations”50. Such anxiety of 
social evaluation manifests itself in its most severe form as social anxiety disorder (SAD)/social phobia. Regarding 
eye gaze, SAD has been shown to be associated with fear and avoidance of eye-to-eye contact (see e.g.51–54, also 
as a clinical symptom55). The latter mechanism is thought to represent a means to preclude the exposure to social 
evaluation that is perceived as a threat55–59. Although we are not aware of any reports on the influence of social 
anxiety on the “stare-in-the-crowd” effect, one previous study found that participants with higher levels of social 
anxiety accepted a wider range of gaze deviations from the direct gaze as eye contact5.
Finally, the third type of anxiety we considered was attachment anxiety. Attachment anxiety is characterized 
by chronic fear of social rejection or abandonment and a strong desire for close social relationships. It is thought 
to develop due to repeated unpredictable or inconsistent early child-caregiver interactions so that the child must 
intensify his/her proximity seeking attempts in order to attain a feeling of security. The latter behavior is associ-
ated with a so-called secondary attachment strategy entailing chronic hyperactivation of the attachment system, 
which is mainly linked to an increased sensitivity to negative social clues that could signal social rejection or 
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abandonment60. In line with attachment theory, attachment anxiety in adults has been shown to increase subjec-
tive arousal and decrease dominance/controllability ratings of social negative images and video clips61,62 and to 
generally influence attentional mechanisms in terms of a heightened processing of attachment-related informa-
tion – as measured with different lexical decision and Stroop tasks (see62). What is concerning specific relations 
between attachment and eye gaze processing, surprisingly little literature is available. Although it is generally 
understood that eye-to-eye contact is an important determinant of infant-caregiver attachment quality through 
its relation to infant-caregiver synchrony probably mediated by oxytocin63,64, we are not aware of any literature 
pertaining to attachment anxiety and eye gaze processing, including the “stare-in-the-crowd” effect.
To measure the influence of trait, social, and attachment anxiety on eye gaze detection, we employed 
an adapted version of a visual search task revealing the “stare-in-the-crowd” effect. During this visual search 
task, participants must identify one deviant target (i.e. averted-gaze) among a number of distractor items (i.e. 
straight-gaze). In the present experiment, we used stimuli only consisting of the eye region of a face, a procedure 
that allows for assessing the detection of eye gaze without the interference of other facial features and/or overall 
expression of the face22,24,65. Eye gaze was either straight or averted on a frontal or deviated head24. Moreover, 
we controlled for the distance between stimuli23,28 by using an array of items instead of a spread over the entire 
screen66. We measured response times and accuracy (% error rates) across two set sizes (4 and 8) to investigate 
search efficiency, and response times and accuracy as an interaction with set size to investigate search asymmetry.
According to the above considerations and the original findings of Conty et al.24 using a very similar exper-
imental setup, we expected to replicate one aspect of the “stare-in-the-crowd” effect across the entire sample of 
participants. That is, a more efficient detection of a straight-gaze target among faces with an averted gaze (as 
compared to an averted-gaze target among faces with a straight gaze), but only for eyes with a deviated head 
orientation – reflected in both response times and % error rates. We were also interested in determining the 
presence or absence of a search asymmetry effect that has not (yet) been reported when including the additional 
experimental factor head orientation. Finally, regarding individual differences in trait, social, and attachment 
anxiety, predictions were difficult, because we were only aware of very few extant studies testing for personality 
influences of eye gaze detection, particularly in the context of the “stare-in-the-crowd” effect. However, because 
social and attachment anxiety represent social types of anxiety (in contrast to trait anxiety reflecting a more gen-
eral tendency to differentially respond to social and nonsocial information) and eye gaze (in combination with 
head orientation) being thought to convey different kinds of social intent, we expected social and attachment 
anxiety to more prominently modulate observed effects than trait anxiety.
Methods
Participants. 52 healthy right-handed students from the University of Geneva were recruited for the present 
investigation, which was approved by the ethics committee of the Department of Psychology and Educational 
Sciences at the University of Geneva, in accordance with the Declaration of Helsinki. All participants provided 
written informed consent and participated in this experiment for class credit. Data from one participant had to 
be removed due to missing conditions (only half of the experiment was performed), leaving data from 51 partic-
ipants for data analysis (21 males, age range 18–26, mean = 20.63, SD = 1.43).
Questionnaires. The present study employed three self-report questionnaires assessing different kinds of 
trait, social, and attachment anxiety. The questionnaires were as follows. Trait anxiety (STAI-T) was assessed 
using the State-Trait Anxiety Inventory67,French version68. Social anxiety was evaluated using the self-report ver-
sion of the Liebowitz Social Anxiety Scale (LSAS) French self-report version69. Finally, attachment anxiety (AAX) 
was assessed using the Relationship Scales Questionnaire (RSQ)70, French version71 and analyzed according to72. 
Reliability was good for all questionnaires (STAI-T: cronbach’s α = 0.88; LSAS total score: α = 0.94; RSQ AAX: 
α = 0.69; RSQ AV: α = 0.66).
Materials and Apparatus. The experiment was run on a 17-inch (1280 by 1024 pixels; 60 Hz refresh rate) 
LCD monitor. Stimulus presentation and recording of behavioral measures were controlled by Matlab using the 
Psychophysics Toolbox v.3 extension73,74.
The experimental paradigm consisted of a visual search task made up of pictures of the eye region of a face at 
6° of the central fixation24. Stimuli were taken from George et al.65,75. The following experimental conditions were 
manipulated: (1) set size – four or eight face stimuli present at a time; (2) target (presence versus absence) – stim-
uli during one trial either consisted of four or eight identical pictures, or contained one deviant picture amongst 
three or seven remaining identical pictures; (3) head orientation – eyes were either superimposed onto a frontal 
or deviated head24; and (4) eye gaze – the target could either be a straight gaze surrounded by averted gazes or an 
averted gaze surrounded by straight gazes22,24,66. Averted gaze could be either to the left or right.
All stimuli were matched for mean luminance and contrast using the SHINE toolbox (MATLAB 2013a; Math 
Works Inc.76). Each stimulus measured ~2.9° by 1.6°degrees, which is comparable to previous experiments. 
Participants were required to respond to the presence or absence of a target using two keyboard buttons with 
their right hand. Response mapping was counterbalanced across participants.
Procedure. Participants were seated 54 cm away from the monitor in a dimly lit room. They were informed that 
the purpose of the experiment was to measure their speed and accuracy in a visual search task consisting of stimuli 
made up from the eye part of faces. The experiment was split into two parts each containing four random blocks.
Our stimuli were identical to the stimuli used by Conty et al.24, consisting of the eye region from 20 different 
individuals (10 female). For each individual face identity, there were four different conditions regarding (i) eye 
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direction (straight towards the camera/observer or averted by 30◦) and (ii) head orientation (frontal or rotated/
deviated by 30◦ from the camera/observer). Right and left versions of the stimuli were obtained by mirror imaging.
All combinations were randomized within each block. The block assignment of frontal vs. deviated head 
orientation and target gaze direction (straight vs. averted) was counterbalanced. Thus, there were eight stimulus 
configurations for each face identity obtained by crossing head orientation (frontal vs. deviated), gaze direction 
(averted vs. straight), and side of deviation (left vs. right).
As in Conty et al.24, two head orientations (half frontal/half deviated) and two target gaze directions (half 
straight/half averted) were presented in sixteen separate blocks of 40 trials each. The first eight blocks used a fron-
tal head orientation, followed by eight blocks with a deviated head orientation. This assignment was reversed for 
half the participants. Within each block, the visual search task consisted equally of the display of 4 or 8 stimuli dis-
tributed in an array at 6.45° from the center. Within each block, participants were required to detect – as quickly 
and accurately as possible – the presence (50%) or the absence (50%) of a specific target (straight or averted gaze).
Each trial started with a fixation cross presented for a random duration of 500 to 1000 ms, followed by the 
visual search task that lasted until the participant provided an answer. In the case of a wrong answer, feedback was 
provided and displayed in the center of the screen, reading: “mauvaise réponse” (“incorrect response” in French). 
A black screen was subsequently displayed for 1000 ms preceding the next trial (see Fig. 1).
Statistical analyses. We first calculated mean scores of questionnaire measures and their interrelations 
(reported in Table 1 below), as well as mean scores of behavioral measures (response times and accuracy/% 
error rates) using raw data for both target present and absent conditions (shown in the Supplement: Section S1, 
Table S1 and Fig. S1). For statistical analyses, we then only focused on the target present conditions and inspected 
the corresponding response times and % error rates as well as all questionnaire measures for their distribution 
and presence of outliers. Response times were right skewed for some conditions, so that an ln-transformation was 
performed. This procedure markedly improved data distribution. We then checked the ln-transformed values 
for outliers, the latter defined as values above or below three standard deviations from the mean, and winsorized 
any values meeting such criteria up or down to the respective upper or lower boundaries. All statistical analyses 
were subsequently computed with the ln-transformed and winsorized response time values. % Error rates were 
not particularly skewed but contained a few outliers (same as defined above for response times). These were 
again winsorized up or down to the respective upper or lower boundaries. All statistical analyses were subse-
quently computed with the winsorized % error rate values. There were no distribution issues with any question-
naire scores, and no outliers were detected, either. Questionnaire scores as well as participant age were centered 
(z-scored) for statistical analyses.
Response times and % error rates were first analyzed with a 2 (head orientation) × 2 (set size) × 2 (eye gaze) 
repeated measures analysis of variance (ANOVA) by controlling for participant age and sex, regardless of indi-
vidual differences. Search efficiency effects were thereby defined as main effects of head orientation and eye gaze, 
as well as their interaction, and search asymmetry effects as interactions of the above main effects and interac-
tions with the additional factor set size. In a following step, all questionnaire scores were added as covariates and 
Figure 1. Experimental design. After a jittered fixation cross, a visual search screen was presented until 
response, followed by a blank screen for 1000 ms. In the present example, the set size is 8 with one frontal head 
straight-gaze target and 7 frontal head averted-gaze distractors. Please note that eyes of the corresponding 
author were only used for illustrative purposes, whereas Conty et al.24 stimuli were actually used in the 
experiment.
Questionnaires Mean (SD) 1 2 3
1. Trait Anxiety (STAI-T) 49.06 (3.68) — 0.257(†) 0.173
2. Social Anxiety (LSAS) 42.80 (19.40) — — 0.044
3. Attachment Anxiety (AAX) 2.01 (0.69) — — —
Table 1. Mean scores (with standard deviation [SD]) and correlation between anxiety questionnaire scores. 
(†)p < 0.10 (two-tailed). N = 51, Pearson.
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allowed to simply interact with the experimental factors. For illustration of interactions between experimen-
tal factors and questionnaire scores, means were estimated at +/− 1 standard deviation from the mean for the 
questionnaire score of interest. Because all significant main effects and interactions observed by means of the 
2 × 2 × 2 ANOVAs without inclusion of questionnaire scores remained unchanged when calculating the subse-
quent 2 × 2 × 2 ANOVAs comprising all questionnaire scores, only the results of the latter analysis are reported in 
Table 2. The results of the 2 × 2 × 2 ANOVAs without inclusion of questionnaire scores are nonetheless illustrated 
in Fig. 2.
Results
Questionnaire raw data. Table 1 summarizes the mean scores of our population for the STAI-T, LSAS, and 
AAX (from the RSQ), and reports their interrelations. There was a trend towards a positive relation between the 
STAI-T and LSAS scales.
Response times and % error rates raw data. The means and standard deviations of the raw data 
acquired for response times and % error rates for each experimental condition are summarized in the Supplement 
(Section S1: Table S1 and Fig. S1).
Response times and % error rates without personality. By concentrating on response times and 
% error rates during the target present condition, we then computed two 2 × 2 × 2 ANOVAs with the factors 
head orientation, set size, and eye gaze – one ANOVA for response times and one ANOVA for % error rates, 
respectively.
For response times, as expected, there was a significant main effect of set size (8 items > 4 items). Furthermore, 
there were significant main effects of head orientation (deviated > frontal) and eye gaze (averted > straight), and 
a significant interaction between head orientation and eye gaze. The latter interaction arose because response 
times were only significantly slower for averted as compared to straight gaze for the deviated head orientation: 
mean difference = 0.12, p < 0.001, 95% CI 0.082 to 0.161. Finally, we examined the presence of a search asym-
metry effect by testing interactions with the additional factor set size. None of these interactions, however, were 
significant (ps > 0.33). Findings are depicted in Fig. 2.
For % error rates, there again was a significant main effect of set size (8 items > 4 items). In addition, there 
was a significant main effect of eye gaze (averted > straight), but no main effect of head orientation. Furthermore, 
there was a significant head orientation by eye gaze interaction. The latter interaction arose because % error rates 
were only significantly larger for averted as compared to straight gaze for the deviated head orientation: mean 
difference = 6.81, p < 0.001, 95% CI 4.97 to 8.64. We also examined search asymmetry, and here, these analyses 
showed a significant interaction between head orientation by eye gaze by set size. This effect was driven by the 
fact that the head orientation by eye gaze interaction was larger for set size 8 as compared to set size 4 (findings 
are depicted in Fig. 2). To delineate the underlying patterns within this interaction with even more detail, further 
decomposition steps were performed. These analyses as well as their results can be found in the Supplement 
(Section S2).
Response times and % error rates with personality. After having assessed response times and % error 
rates as a function of head orientation, eye gaze, and set size across all participants irrespective of personality (see 
section above), we were interested in seeing whether participant personality (trait anxiety, social anxiety, and/or 
attachment anxiety) had any influence on the “stare-in-the-crowd” effect, both regarding search efficiency and 
search asymmetry. According to above analyses, we re-computed the 2 × 2 × 2 ANOVAs for response times and 
% error rates by adding all three questionnaire scales (STAI-T, LSAS, AAX) as covariates, and first concentrated 
on response times, followed by % error rates. In accordance with previous analyses showing significant two-way 
interactions between head orientation by eye gaze for both response rates and % error rates, as well as a significant 
three-way interaction between head orientation by eye gaze by set size for % error rates, we were mainly interested 
in assessing whether the anxiety personality scales showed any association with the above two-way or three-way 
interactions.
For response times, we did not observe any significant associations with personality regarding search effi-
ciency. For search asymmetry, two significant interactions emerged, but not for the head orientation by eye gaze 
and/or by set size interaction. These interactions were therefore not followed up any further. Findings are sum-
marized in Table 2.
Concerning % error rates, there were also no significant associations between search efficiency and person-
ality. In turn, two significant relations emerged for search asymmetry in association with LSAS and AAX (see 
Table 2), and because these two significant interactions contained the full interaction between the factors head 
orientation by eye gaze by set size, they were followed up to further investigate their underlying pattern. To do 
so, estimates from the 2 × 2 × 2 ANOVA with covariates were extracted at LSAS and AAX scores +/− 1 standard 
deviation from the mean, respectively, and plotted. This procedure revealed that for participants scoring low on 
LSAS and/or AAX, there was a search asymmetry effect in terms of % error rates strongly resembling the search 
asymmetry pattern for the entire population (see above). For participants scoring high on LSAS and/or AAX, 
however, the search asymmetry effect differed. Participants scoring high on LSAS and/or AAX not only commit-
ted more errors for averted versus straight eye gaze on a deviated head targets, but also for straight versus averted 
eye gaze on a frontal head targets (see Fig. 3).
The estimates from the 2 × 2 × 2 ANOVAs including questionnaire scores to calculate the data illustrated in 
Fig. 3 are provided in the Supplement (Section S3: Table S2).
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Factor F-Value p-Value
Response Times
Set Size 626.879 <0.001
Set Size * STAI-T 1.299 0.26
Set Size * LSAS 0.78 0.382
Set Size * AAX 0.875 0.354
Head Orientation 42.019 <0.001
Head Orientation * STAI-T 0.05 0.824
Head Orientation * LSAS 2.767 0.103
Head Orientation * AAX 1.762 0.191
Eye Gaze 29.405 <0.001
Eye Gaze * STAI-T 0.5 0.483
Eye Gaze * LSAS 0 0.986
Eye Gaze * AAX 0.094 0.76
Head Orientation * Set Size 0.013 0.909
Head Orientation * Set Size * STAI-T 5.993 0.018
Head Orientation * Set Size * LSAS 0.762 0.387
Head Orientation * Set Size * AAX 1.839 0.182
Head Orientation * Eye Gaze 21.138 <0.001
Head Orientation * Eye Gaze * STAI-T 0.049 0.826
Head Orientation * Eye Gaze * LSAS 0.368 0.547
Head Orientation * Eye Gaze * AAX 0.038 0.846
Set Size * Eye Gaze 1.099 0.3
Set Size * Eye Gaze * STAI-T 1.365 0.249
Set Size * Eye Gaze * LSAS 0.159 0.692
Set Size * Eye Gaze * AAX 6.288 0.016
Head Orientation * Set Size * Eye Gaze 0.005 0.943
Head Orientation * Set Size * Eye Gaze * STAI-T 0.057 0.813
Head Orientation * Set Size * Eye Gaze * LSAS 1.793 0.187
Head Orientation * Set Size * Eye Gaze * AAX 0.207 0.652
% Error Rates
Set Size 1.155 0.288
Set Size * STAI-T 0.431 0.515
Set Size * LSAS 0.01 0.921
Set Size * AAX 0.095 0.76
Head Orientation 198.743 <0.001
Head Orientation * STAI-T 0.136 0.714
Head Orientation * LSAS 0.519 0.475
Head Orientation * AAX 0.369 0.546
Eye Gaze 12.037 0.001
Eye Gaze * STAI-T 0.048 0.828
Eye Gaze * LSAS 1.339 0.253
Eye Gaze * AAX 0.026 0.871
Head Orientation * Set Size 0.013 0.908
Head Orientation * Set Size * STAI-T 0.408 0.526
Head Orientation * Set Size * LSAS 1.424 0.239
Head Orientation * Set Size * AAX 0.391 0.535
Head Orientation * Eye Gaze 37.158 <0.001
Head Orientation * Eye Gaze * STAI-T 0.158 0.693
Head Orientation * Eye Gaze * LSAS 1.139 0.291
Head Orientation * Eye Gaze * AAX 3.734 0.06
Set Size * Eye Gaze 1.716 0.197
Set Size * Eye Gaze * STAI-T 1.831 0.183
Set Size * Eye Gaze * LSAS 5.303 0.026
Set Size * Eye Gaze * AAX 0.895 0.349
Head Orientation * Set Size * Eye Gaze 14.828 <0.001
Head Orientation * Set Size * Eye Gaze * STAI-T 0.14 0.71
Head Orientation * Set Size * Eye Gaze * LSAS 4.661 0.036
Head Orientation * Set Size * Eye Gaze * AAX 6.111 0.017
Table 2. Results of the two ANOVAs with the factors head orientation, eye gaze, and set size, comprising the 
three questionnaire scores for (i) trait anxiety (STAI-T), (ii) social anxiety (LSAS), and (iii) attachment anxiety 
(AAX), regarding response times (top) and % error rates (bottom). All significant interactions are highlighted 
in bold. The same main effects of, and interactions between eye gaze, head orientation and/or set size were also 
present for the two ANOVAs not including questionnaire scores.
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Discussion
The present study investigated the “stare-in-the-crowd” effect by manipulating the experimental factors head 
orientation, set size, and eye gaze (with an additional target present vs. absent condition). In so doing, the aim 
was to (i) reproduce a head orientation by eye gaze interaction in response times and % error rates reflecting a 
search efficiency effect reported previously24, (ii) assess the presence of a search asymmetry effect not described 
so far, and (iii) determine whether inter-individual differences in three different kinds of anxiety were associated 
with distinct search efficiency and/or asymmetry effects. Analyses revealed a significant head orientation by eye 
gaze interaction (across set sizes 4 and 8, and irrespective of personality) in both response times and % error rates, 
and thus successfully replicated a previously reported search efficiency effect using a similar experimental para-
digm. Furthermore, a search asymmetry effect was observed in % error rates (again across set sizes 4 and 8, and 
irrespective of personality), demonstrating that search asymmetry can also be observed when adding the factor 
head orientation to the original design. Regarding inter-individual differences in anxiety, several significant asso-
ciations emerged regarding search asymmetry for response times and % error rates, of which two comprised an 
interaction between head orientation by eye gaze by set size regarding % error rates as a function of social anxiety 
and attachment anxiety and were thus followed up.
Overall reproduction of eye gaze by head orientation interaction in search efficiency. As ini-
tially reported24, our data revealed that during the target present condition, search efficiency was comparable 
for targets with a frontal head orientation regardless of eye gaze direction, but selectively lower for targets with a 
deviated head orientation and an averted (versus straight) eye gaze. The same effect was also present for % error 
rates, with averted eye gaze on a deviated head targets selectively producing the highest amount of errors – a 
finding again according with Conty et al.24. Previous interpretation of such effect was based on the notion that 
combination of different eye gaze directions and head orientations may trigger distinct social cognitive processes 
in terms of social and/or behavioral intent, and that the averted eye gaze on a deviated head targets likely con-
tained the least social and/or behavioral intent towards the observer. Therefore, slowest and worst detection of 
averted eye gaze on a deviated head targets was explained by the weakest attention-grabbing properties of this 
stimulus category11,24.
Overall eye gaze by head orientation interaction in search asymmetry. By only manipulating the 
eye gaze direction during a visual search task investigating the “stare-in-the-crowd” effect, Cooper et al.23 describe 
a search efficiency effect and a search asymmetry effect because “… the inclusion of additional distractor items 
had a smaller effect on search latency for the direct-gaze target than it did for the averted-gaze target. In other 
words, search for the direct-gaze target was more efficient than search for the averted-gaze target”23. Because no 
search asymmetry effect has yet been found for the visual search task used to measure the “stare-in-the-crowd” 
effect including the factor head orientation, we also examined response times and % error rates for the presence of 
such search asymmetry effect in the current experiment. Our data revealed a significant search asymmetry effect 
for % error rates but not response times. While response times showed a comparable relative detection speed 
difference for averted versus straight eye gaze on a frontal head for set sizes 4 and 8, the % error rate difference 
for the same two experimental conditions on a deviated head significantly increased for set size 8 (as compared 
to set size 4). The above pattern suggests that participants did invest the same relative amount of time to search 
for targets with an averted (versus straight) eye gaze on a deviated head regardless of the amount of distractors 
present, which lead to relatively more committed errors for set size 8 (as compared to set size 4). Such failure to 
adjust response times to the increasing task demand to accurately detect targets with an averted (versus straight) 
eye gaze on a deviated head may once more be explained by the least social and/or behavioral intent towards the 
observer of this stimulus category11,24 (see above). In sum, using the eye region as stimuli, increasing the task 
demand of the visual search task seems critical in the emergence of the “stare-in-the-crowd” effect.
Figure 2. Illustration of the response times and % error rates findings from the 2 × 2 × 2 ANOVA for the 
target present condition without personality. Panel (a) shows the significant two-way interaction between 
head orientation by eye gaze (in the absence of a three-way head orientation by eye gaze by set size interaction) 
for reaction times in milliseconds (back-transformed values), and panel (b) depicts the significant three-way 
interaction between head orientation by eye gaze by set size for % error rates. Solid lines indicate straight-gaze 
targets/averted-gaze distractors, and dotted lines indicate averted-gaze targets/straight-gaze distractors. Set size 
4 is depicted in black and set size 8 in gray. Error bars represent 1 S.E.M. Depicted are estimated means from the 
respective 2 × 2 × 2 ANOVA.
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Influence of inter-individual differences in anxiety on processing of eye gaze and head orientation. 
Besides looking for search efficiency and asymmetry effects across the entire sample of participants, we were also 
interested in determining whether inter-individual differences in trait, social, and/or attachment anxiety had an 
influence of the “stare-in-the-crowd” effect. We did not observe any effects of personality on search efficiency, 
neither in terms of response times, nor % error rates. However, several effects emerged when looking at search 
asymmetry, which reflects an increase in response times and % error rates for increasing task difficulty. The 
most specific and thus relevant finding was observed for social anxiety in terms of scores on the Leibowitz Social 
Anxiety Scale (LSAS) and attachment anxiety (AAX) questionnaires. For both the LSAS and AAX, we observed 
a differential eye gaze by head orientation by set size interaction as a function of increasing questionnaire scores. 
The underlying patterns, however, were not identical.
In case of LSAS, the association with the eye gaze by head orientation by set size interaction was driven by 
a selective increase in % error rates for the straight-gaze frontal head target condition. A possible explanation 
for this effect may be the presence of a particular strategy to avoid (prolonged) exposure to straight eye gaze on 
a frontal head by participants scoring high on social anxiety. Social anxiety is characterized by an intense fear 
of evaluation from others in social situations50. It has been linked to fear and avoidance of eye-to-eye contact 
(e.g.51–54) as a possible means to preclude the exposure to social evaluation that is perceived as a threat55–59. To 
successfully answer the question whether a given target is present or absent for set size 4, relatively little time 
focusing on each single item is required so that an extended exposure to the straight eye gaze on a frontal head 
target is not necessary. For set size 8, however, single items need to be inspected more closely and relatively more 
time needs to be spent on each item, including the straight eye gaze on a frontal head target. It may therefore be 
that a high LSAS score is reflected in less additional time spent on searching for a straight eye gaze on a frontal 
head target to avoid extended exposure to this condition – because it most closely resembles social evaluation –, 
which may entail an increase in the % error rate for target detection.
In case of AAX, the relation with the eye gaze by head orientation by set size interaction was not specifically 
driven by a single experimental condition, but rather a combination of decreased % errors committed for the 
averted-gaze frontal head and increased % errors committed for the straight-gaze frontal head condition. AAX 
is associated with the secondary attachment strategy of chronic hyperactivation of the attachment system, which 
is mainly linked to an increased sensitivity to negative social clues that could signal social rejection or abandon-
ment60. Interestingly, the effects observed for AAX mainly concerned targets with a frontal head orientation, 
likely signaling stronger social intent than targets with a deviated head orientation. Furthermore, a decreased 
% error rate for averted-gaze frontal head targets implies a stronger attention capture of this condition, whereas 
an increased % error rate for straight-gaze frontal head targets suggests weaker attention capture of this condi-
tion. We may thus speculate that high anxiously attached participants’ attention was more strongly drawn to the 
averted-gaze frontal head condition because it possibly contained the strongest social clue of rejection or aban-
donment. Accordingly, when the number of distractors increased, these participants committed less errors in 
detecting averted-gaze frontal head targets within the same search time.
Figure 3. Illustration of the association between % error rate findings (y-axis) from the 2 × 2 × 2 ANOVA for 
the target present condition and social anxiety (LSAS) depicted in Panel (a), and attachment anxiety (AAX) 
depicted in Panel (b). Black lines represent personality values at -1 standard deviation (SD) below the mean 
(“low”), whereas grey lines represent personality values at +1 SD above the mean (“high”). Error bars represent 
1 S.E.M. Depicted are estimated means from respective the 2 × 2 × 2 ANOVA.
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The above interpretations pertaining to social (LSAS) and attachment (AAX) anxiety in relation with the 
search asymmetry effect detected by increased % error rates (in the absence of such effect for response times) 
remain speculative and need replication and further extension. What nonetheless appears interesting is the fact 
that no specific effects in terms of a head orientation by eye gaze and/or by set size interaction were observed 
for trait anxiety (STAI-T) – although a more general effect was present for response times by means of a head 
orientation by set size by STAI-T interaction. We may therefore deliberate that this more general kind of anxiety 
was not associated with changes in response times and/or % error rates of one particular experimental condition 
because it did not change the processing of the conditions’ specific social meaning or significance conveyed by a 
combination of head orientation and eye gaze, and/or the latter processing under increased task demand.
Constraints on Generality. The “stare-in-the-crowd” effect we report here in terms of search efficiency is 
a direct replication of a previous study24, and accords well with the overall literature on the “stare-in-the-crowd” 
effect for both search efficiency and asymmetry23. We nonetheless reckon that the present “stare-in-the-crowd” 
effect characterized by an eye gaze by head orientation interaction only represents the first independent replica-
tion since its original description in 2006, and that both the present study and the original investigation by Conty 
et al. were performed in a population of young adults. It therefore appears important to further replicate the 
observed “stare-in-the-crowd” effect in more varying participant populations.
Furthermore, it should be mentioned here that we used a specific set of stimuli only containing the eye region 
of a face, in accordance with the original description of the “stare-in-the-crowd” effect22 and the study the present 
investigation was based on24. However, the “stare-in-the-crowd” effect was shown to also be present when stimuli 
comprised the entire face of a person (see e.g.23,25,26), which points to (at least certain) generalizability across dif-
ferent facial stimuli. The above said, we do not have any evidence that these findings will occur outside of labora-
tory settings, which calls for future investigations of the “stare-in-the-crowd” effect in more naturalistic contexts.
In addition, we assessed inter-individual differences in trait, social, and attachment anxiety through self-report 
questionnaires in a healthy population. It therefore remains to be seen whether the observed findings also hold 
for clinical populations with a confirmed diagnosis (using other assessments than self-report questionnaires) of 
general or social anxiety disorder, as well as psychopathologies associated with attachment dysregulation such as 
borderline personality disorder (BPD) in adults, or attachment disorders in children.
In sum, we have no reason to believe that the results derived from the present investigation depend on charac-
teristics of the participants, materials, or context, other than specified.
Our findings presented here replicate and importantly extend the available literature on the 
“stare-in-the-crowd” effect probing the factors eye gaze and head orientation. In addition, we found that the 
search asymmetry effect for % error rates was modulated by social and attachment but not trait anxiety. We may 
only speculate on the underlying mechanisms leading to such interaction pattern change, but nonetheless think 
that they may relate to the fear and avoidance of social evaluation characteristic for social anxiety, and hyperacti-
vating secondary attachment strategies aiming at capturing clues for social rejection or abandonment characteriz-
ing attachment anxiety. These patterns warrant further experiments on the visual processing of social information 
in association with eye gaze direction and head orientation, especially regarding inter-individual differences in 
various kinds of social versus nonsocial anxiety.
References
 1. Kleinke, C. L. Gaze and eye contact: a research review. Psychol Bull 100, 78–100 (1986).
 2. Driver, J. IV et al. Gaze perception triggers reflexive visuospatial orienting. Visual Cognition 6, 509–540 (1999).
 3. Friesen, C. K. & Kingstone, A. The eyes have it! Reflexive orienting is triggered by nonpredictive gaze. Psychonomic Bulletin & 
Review 5, 490–495, https://doi.org/10.3758/Bf03208827 (1998).
 4. Nummenmaa, L. & Calder, A. J. Neural mechanisms of social attention. Trends Cogn Sci 13, 135–143, https://doi.org/10.1016/j.
tics.2008.12.006 (2009).
 5. Chen, T., Nummenmaa, L. & Hietanen, J. K. Eye contact judgment is influenced by perceivers’ social anxiety but not by their 
affective state 8, 373 (2017).
 6. Hietanen, J. K. Affective Eye Contact: An Integrative Review. Front Psychol 9, 1587, https://doi.org/10.3389/fpsyg.2018.01587 (2018).
 7. Walker-Smith, G. J., Gale, A. G. & Findlay, J. M. Eye movement strategies involved in face perception. Perception 6, 313–326, https://
doi.org/10.1068/p060313 (1977).
 8. Yarbus, A. L. In Eye movements and vision 171–211 (Springer, 1967).
 9. Itier, R. J., Villate, C. & Ryan, J. D. Eyes always attract attention but gaze orienting is task-dependent: evidence from eye movement 
monitoring. Neuropsychologia 45, 1019–1028, https://doi.org/10.1016/j.neuropsychologia.2006.09.004 (2007).
 10. Haxby, J. V., Hoffman, E. A. & Gobbini, M. I. Human neural systems for face recognition and social communication. Biol Psychiatry 
51, 59–67 (2002).
 11. George, N. & Conty, L. Facing the gaze of others. Neurophysiol Clin 38, 197–207, https://doi.org/10.1016/j.neucli.2008.03.001 (2008).
 12. Patterson, M. L. A Sequential Functional-Model of Nonverbal Exchange. Psychological Review 89, 231–249, https://doi.
org/10.1037/0033-295x.89.3.231 (1982).
 13. Adams, R. B. Jr & Kleck, R. E. Effects of direct and averted gaze on the perception of facially communicated emotion. Emotion 5, 
3–11, https://doi.org/10.1037/1528-3542.5.1.3 (2005).
 14. Panagopoulos, C. & van der Linden, S. The Feeling of Being Watched: Do Eye Cues Elicit Negative Affect? North American Journal 
of Psychology 19, 113 (2017).
 15. Baltazar, M. et al. Eye contact elicits bodily self-awareness in human adults. Cognition 133, 120–127, https://doi.org/10.1016/j.
cognition.2014.06.009 (2014).
 16. Pfattheicher, S. & Keller, J. The watching eyes phenomenon: The role of a sense of being seen and public self‐awareness. European 
Journal of Social Psychology 45, 560–566 (2015).
 17. Burnham, T. C. Engineering altruism: a theoretical and experimental investigation of anonymity and gift giving. Journal of Economic 
Behavior & Organization 50, 133–144, https://doi.org/10.1016/S0167-2681(02)00044-6 (2003).
 18. van Rompay, T. J., Vonk, D. J. & Fransen, M. L. The eye of the camera: Effects of security cameras on prosocial behavior. Environment 
and Behavior 41, 60–74 (2009).
 19. Zajonc, R. B. Social Facilitation. Science 149, 269–274 (1965).
www.nature.com/scientificreports/
1 0Scientific RepoRts |          (2019) 9:1797  | https://doi.org/10.1038/s41598-019-39342-8
 20. Frischen, A., Bayliss, A. P. & Tipper, S. P. Gaze cueing of attention: visual attention, social cognition, and individual differences. 
Psychol Bull 133, 694–724, https://doi.org/10.1037/0033-2909.133.4.694 (2007).
 21. Manesi, Z., Van Lange, P. A. M. & Pollet, T. V. Eyes Wide Open: Only Eyes That Pay Attention Promote Prosocial Behavior. 
Evolutionary Psychology 14, 1474704916640780, https://doi.org/10.1177/1474704916640780 (2016).
 22. von Grünau, M. & Anston, C. The detection of gaze direction: A stare-in-the-crowd effect. Perception 24, 1297–1313 (1995).
 23. Cooper, R. M., Law, A. S. & Langton, S. R. Looking back at the stare-in-the-crowd effect: Staring eyes do not capture attention in 
visual search. Journal of Vision 13, 10 (2013).
 24. Conty, L., Tijus, C., Hugueville, L., Coelho, E. & George, N. Searching for asymmetries in the detection of gaze contact versus averted 
gaze under different head views: a behavioural study. Spatial vision 19, 529–545 (2006).
 25. Doi, H. & Ueda, K. Searching for a perceived stare in the crowd. Perception 36, 773–780, https://doi.org/10.1068/p5614 (2007).
 26. Doi, H., Ueda, K. & Shinohara, K. Neural correlates of the stare-in-the-crowd effect. Neuropsychologia 47, 1053–1060, https://doi.
org/10.1016/j.neuropsychologia.2008.11.004 (2009).
 27. Palanica, A. & Itier, R. J. Searching for a perceived gaze direction using eye tracking. J Vis 11, https://doi.org/10.1167/11.2.19 (2011).
 28. Senju, A., Hasegawa, T. & Tojo, Y. Does perceived direct gaze boost detection in adults and children with and without autism? The 
stare-in-the-crowd effect revisited. Visual Cognition 12, 1474–1496 (2005).
 29. Aya, S. Stare in the crowd: frontal face guides overt attention independently of its gaze direction. Perception 41, 447–459, https://doi.
org/10.1068/p7114 (2012).
 30. Syrjämäki, A. H., Lyyra, P. & Hietanen, J. K. I don’t need your attention: ostracism can narrow the cone of gaze. Psychological 
research, 1–12 (2018).
 31. Akechi, H. et al. Attention to eye contact in the West and East: autonomic responses and evaluative ratings. PLoS One 8, e59312, 
https://doi.org/10.1371/journal.pone.0059312 (2013).
 32. Luo, Y., Zhang, S., Tao, R. & Geng, H. The power of subliminal and supraliminal eye contact on social decision making: An 
individual-difference perspective. Conscious Cogn 40, 131–140, https://doi.org/10.1016/j.concog.2016.01.001 (2016).
 33. Saito, D. N. et al. “Stay tuned”: inter-individual neural synchronization during mutual gaze and joint attention 4, 127 (2010).
 34. Schmitz, J., Scheel, C. N., Rigon, A., Gross, J. J. & Blechert, J. You don’t like me, do you? Enhanced ERP responses to averted eye gaze 
in social anxiety 91, 263–269 (2012).
 35. Uusberg, H., Allik, J. & Hietanen, J. K. Eye contact reveals a relationship between Neuroticism and anterior EEG asymmetry. 
Neuropsychologia 73, 161–168, https://doi.org/10.1016/j.neuropsychologia.2015.05.008 (2015).
 36. Garber, J., Miller, S. M. & Arbramson, L. Y. In Human helplessness: Theory and applications (eds Garber, J. & Seligman, M. E. P.) 
(Academic Press, 1980).
 37. Ein-Dor, T. Social defense theory: How a mixture of personality traits in group contexts may promote our survival. Mechanisms of 
social connection: From brain to group, 357–372 (2013).
 38. Heller, L. J. et al. In Encyclopedia of Behavioral Medicine (eds Gellman, M. D. & Rick Turner, J.) Ch. 1539, 1989–1989 (Springer New 
York, 2013).
 39. Ohman, A., Flykt, A. & Esteves, F. Emotion drives attention: detecting the snake in the grass. Journal of experimental psychology. 
General 130, 466–478 (2001).
 40. Ohman, A., Flykt, A. & Lundqvist, D. In Cognitive neuroscience of emotion (eds Lane, R. D. & Nadel, L.) (Oxford University Pres, 
2000).
 41. Mathews, A. Why worry? The cognitive function of anxiety. Behav Res Ther 28, 455–468 (1990).
 42. Mogg, K. & Bradley, B. P. A cognitive-motivational analysis of anxiety. Behav Res Ther 36, 809–848 (1998).
 43. Mogg, K. & Bradley, B. P. Some methodological issues in assessing attentional biases for threatening faces in anxiety: a replication 
study using a modified version of the probe detection task. Behav Res Ther 37, 595–604, https://doi.org/10.1016/S0005-
7967(98)00158-2 (1999).
 44. Byrne, A. & Eysenck, M. W. Trait Anxiety, Anxious Mood, and Threat Detection. Cognition & Emotion 9, 549–562, https://doi.
org/10.1080/02699939508408982 (1995).
 45. Rinck, M., Reinecke, A., Ellwart, T., Heuer, K. & Becker, E. S. Speeded detection and increased distraction in fear of spiders: evidence 
from eye movements. J Abnorm Psychol 114, 235–248, https://doi.org/10.1037/0021-843X.114.2.235 (2005).
 46. Rinck, M., Becker, E. S., Kellermann, J. & Roth, W. T. Selective attention in anxiety: distraction and enhancement in visual search. 
Depress Anxiety 18, 18–28, https://doi.org/10.1002/da.10105 (2003).
 47. Fox, E., Russo, R. & Dutton, K. Attentional Bias for Threat: Evidence for Delayed Disengagement from Emotional Faces. Cognition 
& emotion 16, 355–379, https://doi.org/10.1080/02699930143000527 (2002).
 48. Fox, E., Mathews, A., Calder, A. J. & Yiend, J. Anxiety and sensitivity to gaze direction in emotionally expressive faces. Emotion 7, 
478–486, https://doi.org/10.1037/1528-3542.7.3.478 (2007).
 49. Fresco, D. M. et al. The Liebowitz Social Anxiety Scale: a comparison of the psychometric properties of self-report and clinician-
administered formats. Psychol Med 31, 1025–1035 (2001).
 50. Morrison, A. S. & Heimberg, R. G. Social anxiety and social anxiety disorder. Annu Rev Clin Psychol 9, 249–274, https://doi.
org/10.1146/annurev-clinpsy-050212-185631 (2013).
 51. Daly, S. Behavioural correlates of social anxiety. British Journal of Clinical Psychology 17, 117–120 (1978).
 52. Baker, S. L., Heinrichs, N., Kim, H. J. & Hofmann, S. G. The Liebowitz social anxiety scale as a self-report instrument: a preliminary 
psychometric analysis. Behav Res Ther 40, 701–715, https://doi.org/10.1016/S0005-7967(01)00060-2 (2002).
 53. Beidel, D. C., Turner, S. M. & Dancu, C. V. Physiological, cognitive and behavioral aspects of social anxiety. Behav Res Ther 23, 
109–117 (1985).
 54. Schneier, F. R., Rodebaugh, T. L., Blanco, C., Lewin, H. & Liebowitz, M. R. Fear and avoidance of eye contact in social anxiety 
disorder. Compr Psychiatry 52, 81–87, https://doi.org/10.1016/j.comppsych.2010.04.006 (2011).
 55. Horley, K., Williams, L. M., Gonsalvez, C. & Gordon, E. Face to face: visual scanpath evidence for abnormal processing of facial 
expressions in social phobia. Psychiatry Res 127, 43–53, https://doi.org/10.1016/j.psychres.2004.02.016 (2004).
 56. Moukheiber, A. et al. Gaze avoidance in social phobia: objective measure and correlates. Behav Res Ther 48, 147–151, https://doi.
org/10.1016/j.brat.2009.09.012 (2010).
 57. Aderka, I. M. Factors affecting treatment efficacy in social phobia: the use of video feedback and individual vs. group formats. 
Journal of anxiety disorders 23, 12–17, https://doi.org/10.1016/j.janxdis.2008.05.003 (2009).
 58. Weeks, J. W., Heimberg, R. G. & Heuer, R. Exploring the Role of Behavioral Submissiveness in Social Anxiety. Journal of Social and 
Clinical Psychology 30, 217–249, https://doi.org/10.1521/jscp.2011.30.3.217 (2011).
 59. Gamer, M., Hecht, H., Seipp, N. & Hiller, W. Who is looking at me? The cone of gaze widens in social phobia. Cognition and Emotion 
25, 756–764 (2011).
 60. Mikulincer, M. & Shaver, P. R. Attachment, group-related processes, and psychotherapy. Int J Group Psychother 57, 233–245, https://
doi.org/10.1521/ijgp.2007.57.2.233 (2007).
 61. Rognoni, E., Galati, D., Costa, T. & Crini, M. Relationship between adult attachment patterns, emotional experience and EEG frontal 
asymmetry. Personality and Individual Differences 44, 909–920, https://doi.org/10.1016/j.paid.2007.10.021 (2008).
 62. Vrtička, P. & Vuilleumier, P. Neuroscience of human social interactions and adult attachment style. Front Hum Neurosci 6, 212, 
https://doi.org/10.3389/fnhum.2012.00212 (2012).
www.nature.com/scientificreports/
1 1Scientific RepoRts |          (2019) 9:1797  | https://doi.org/10.1038/s41598-019-39342-8
 63. Blehar, M. C., Lieberman, A. F. & Ainsworth, M. D. S. Early Face-to-Face Interaction and Its Relation to Later Infant-Mother 
Attachment. Child development 48, 182–194, https://doi.org/10.1111/j.1467-8624.1977.tb04258.x (1977).
 64. Guastella, A. J., Mitchell, P. B. & Dadds, M. R. Oxytocin increases gaze to the eye region of human faces. Biol Psychiatry 63, 3–5, 
https://doi.org/10.1016/j.biopsych.2007.06.026 (2008).
 65. George, N., Driver, J. & Dolan, R. J. Seen gaze-direction modulates fusiform activity and its coupling with other brain areas during 
face processing. Neuroimage 13, 1102–1112, https://doi.org/10.1006/nimg.2001.0769 (2001).
 66. Senju, A. & Hasegawa, T. Do the upright eyes have it? Psychonomic bulletin & review 13, 223–228 (2006).
 67. Spielberger, C. D. Manual for the State-Trait Anxiety Inventory STAI (form Y) (self-evaluation questionnaire) (1983).
 68. Schweitzer, M. & Paulhan, I. Manuel pour l′inventaire d’anxiété trait-état (forme Y). Laboratoire de Psychologie de la Santé, Université 
de Bordeaux II. Bordeaux, France (1990).
 69. Yao, S. N. et al. Social anxiety in patients with social phobia: validation of the Liebowitz social anxiety scale: the French version. 
Encephale 25, 429–435 (1999).
 70. Griffin, D. & Bartholomew, K. Models of the Self and Other - Fundamental Dimensions Underlying Measures of Adult Attachment. 
Journal of Personality and Social Psychology 67, 430–445, https://doi.org/10.1037/0022-3514.67.3.430 (1994).
 71. Guédeney, N., Fermanian, J. & Bifulco, A. La version française du Relationship Scales Questionnaire de Bartholomew (RSQ, 
Questionnaire des échelles de relation): étude de validation du construit. L’encéphale 36, 69–76 (2010).
 72. Simpson, J. A., Rholes, W. S. & Nelligan, J. S. Support Seeking and Support Giving within Couples in an Anxiety-Provoking Situation 
- the Role of Attachment Styles. Journal of Personality and Social Psychology 62, 434–446, https://doi.org/10.1037/0022-3514.62.3.434 
(1992).
 73. Brainard, D. H. The Psychophysics Toolbox. Spatial vision 10, 433–436 (1997).
 74. Kleiner, M., Brainard, D. & Pelli, D. What’s new in Psychtoolbox-3? Perception 36, 14–14 (2007).
 75. Vuilleumier, P., George, N., Lister, V., Armony, J. & Driver, J. Effects of perceived mutual gaze and gender on face processing and 
recognition memory. Visual Cognition 12, 85–101, https://doi.org/10.1080/13506280444000120 (2005).
 76. Willenbockel, V. et al. Controlling low-level image properties: the SHINE toolbox. Behavior research methods 42, 671–684, https://
doi.org/10.3758/BRM.42.3.671 (2010).
Acknowledgements
This research did not receive any specific grant from funding agencies in the public, commercial, or not-for-profit 
sectors.
Author Contributions
N.B. Study design, programming, data analysis, manuscript writing; S.M. data collection; P.V. data analysis, 
manuscript writing.
Additional Information
Supplementary information accompanies this paper at https://doi.org/10.1038/s41598-019-39342-8.
Competing Interests: The authors declare no competing interests.
Publisher’s note: Springer Nature remains neutral with regard to jurisdictional claims in published maps and 
institutional affiliations.
Open Access This article is licensed under a Creative Commons Attribution 4.0 International 
License, which permits use, sharing, adaptation, distribution and reproduction in any medium or 
format, as long as you give appropriate credit to the original author(s) and the source, provide a link to the Cre-
ative Commons license, and indicate if changes were made. The images or other third party material in this 
article are included in the article’s Creative Commons license, unless indicated otherwise in a credit line to the 
material. If material is not included in the article’s Creative Commons license and your intended use is not per-
mitted by statutory regulation or exceeds the permitted use, you will need to obtain permission directly from the 
copyright holder. To view a copy of this license, visit http://creativecommons.org/licenses/by/4.0/.
 
© The Author(s) 2019
